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The name Glasgow is Brittonic in origin, with a first element being glas, meaning "grey-green, grey-blue", and the second *céu, "hollow" giving a A 3 0
meaning of "green-hollow". The green-hollow may refer to the ravine to the east of Glasgow Cathedral. It is sometimes mistakenly[citation needed]
claimed that the name means "dear green place” when translated from Gaelic.
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ANALYSIS OF GLASGOW VISITS TO GLASGOW ATTRACTIONS 15/30 MINUTES WALKING DISTANCE REFLECTIONS ON THE M8 ROAD IN GLASGOW PROJECT DESIGN EFFECT DRAWING
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Glasgow is a tourist city that has been transformed into a tourist industry
after the industrial age, and scenic spots are its main source of income. As
can be seen from the figure, each scenic spot is located in a different area,
close to the M8 highway, the traffic is relatively convenient, but they are
mutually exclusive. The distance between adjacent attractions does not
exceed 30 minutes. The design will take a series of scenic spots as the main
purpose, using conceptual dimensions to construct landscape nodes, and at
the same time provide bicycle tour routes/residents to experience the
historical style of the city.
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Walking and biking provide people with ﬂppﬂrtumt\eu to interact with nature. After re-planning
and designing, a coffee shop will be e
water platforms and a small circular poot A
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ﬁ& SITE2 it At the Glasgow Museum, a natural landscape was built along the river and the road system was
optimized while p ting the ec Initially, SITE2 was mainly driven by cars along the river.
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of the most important chemical, textile and engin: g centers in the world. The most famou shipbuilding and marine eng sgow and become an important road landscape connecting different attractions.

20% I |‘ produced many innovative and famous ships. Dur Victorian and Edwardian eras, Glas vas "the se ity in the British Empi d = )
landmark of Dublin before independence. Dublin v gnized as the second city in the Georgian era, although many other cities consid It's SITE3 is the original backyard landscape. After checking the scenic spots, the design also considers
them, not Glasgow. the connectivity between nic spots. It optimizes the Laojiu landscape, whic

: befi adds walking and bicycle paths, and splices the original green space. ,
3 O PROJECT DESIGN EFFECT DRAWING more convenient and safe transportation
PUBS/BARS ,
7.39 13% Along the devel y, using pentagons and deconstruction, the original large area of abandoned land and
((j />)\/\ ORKIN _I parking lots have been re-optimized. The sunken structure provides cultural education, fitness and shopping platforms for nearby
TOURISM RELATED J()Bb ‘ residents and tourists. The core area of most tourist attractions is also the main feature of Glasgow cultural promotion and
tourist gathering place.
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THERE’S NEVER BEEN A MORE
EXCITING TIME TO BE IN
GLASGOW WE'RE THE
PRINCIPAL POWERHOUSE OF
THE SCOTTISH ECONMY AND
ALL OF THIS IS UNDERPINNE
BY BEING HOME TO A YOUNG,
DYNAMIC< GROWING,
WELL-EDUCATE AND SKILLED
WORKFORCE
|
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